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First time visiting GoodGuide? (hide) 

GoodGuide’s PhDs in chemistry, nutrition, economics, and engineering rate products based on dozens of criteria. The Health, Environment, and Social scores are on a ten-point scale, and combine to give you the GoodGuide Rating.

More about our process » Press about GoodGuide » 

Burt's Bees Super Shiny Grapefruit & Sugar Beet Shampoo
· The Clorox Company 

· Burt's Bees 

	GoodGuide Rating
	Health
	Environment
	Society
	User Reviews
	Average Price

	8.5
	9.1
	8.4
	8.0
	







 
	$8.00




Thank you. 

Saving your preferences... 

Bottom of Form

Behind the Rating
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  The company that makes this product has one of the highest scores in use of resources. 
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  Compared to other companies, this company scores well on energy management.
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  Compared to other companies, this company scores well on product quality & safety.

Detailed Ratings

	9.1
Health
	8.4
Environment
	8.0
Society

	10  Cancer 
10  Reproductive & Developmental Health 
5.5  Short-Term Health 
10  Long-Term Health 
10  General Health 

	9.9  Energy Management 
7.7  Water Management 
8.0  Toxic Waste 
8.8  Air Pollution 
7.8  Global Warming 

	6.7  Customer Satisfaction 
9.7  Quality & Safety 
8.7  Philanthropy 
7.9  Workplace Diversity 
7.2  Working Conditions & Benefits 


	
	
	

	
	
	


Ingredient Ratings 

Water 

decyl glucoside 

lauryl glucose 

coco glucoside 

Glycerol monooleate  

Soy Protein 

Cocamidopropyl Betaine – a surfactant generally thought to be less irritating than sodium lauryl sulfate
Honey  
sucrose laurate
Betaine
Glycerin 

hydroxypropyltrimonium honey 

Glucose – irritates the skin or other sense organs
Grapefruit Seed Extract 

Orange Peel Oil 

lemon peel oil 

tangerine oil 

Lime Oil 

Ginger Extract 

Petitgrain Oil 

Xanthan Gum 

Glucose Oxidase 

lactoperoxidase 
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Product Certifications and Listings
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Safe Cosmetics 


Leaping Bunny Certified
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PETA Animal Treatment Assessment

Climate Counts: Starting 
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GoodGuide™ strives to provide the world's largest and most reliable source of information on the health, environmental, and social impacts of products and companies. GoodGuide's mission is to help you find safe, healthy, and green products that are better for you and the planet. From our origins as a UC Berkeley research project, GoodGuide has developed into a totally independent "For-Benefit" company. We are committed to providing the information you need to make better decisions, and to ultimately shifting the balance of information and power in the marketplace.
Campaign for Safe Cosmetics

Safe Cosmetics

Tells whether the product's company has signed the Compact for Safe Cosmetics. Companies that sign the Compact pledge to meet or exceed European Union standards on chemicals that are known or strongly suspected to cause cancer, mutation, or birth defects. Companies also pledge to implement plans to replace hazardous materials with safer alternatives within three years. To learn more visit http://www.safecosmetics.org.

Show all matching products. 
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Coalition for Consumer Information on Cosmetics’ (CCIC)

Leaping Bunny Certified

Indicates that the manufacturer of this product has been certified as cruelty-free by The Coalition for Consumer Information on Cosmetics (CCIC). CCIC's certification, indicated by the Leaping Bunny logo, provides "assurance that no new animal testing is used in any phase of product development by the company, its laboratories, or suppliers." To be certified, companies must agree to the Leaping Bunny Corporate Standard of Compassion for Animals, a voluntary pledge that "cosmetic, personal care, and/or household product companies make to clear animal testing from all stages of product development. The company's ingredient suppliers make the same pledge and the result is a product guaranteed to be 100 percent free of new animal testing. All Leaping Bunny companies must be open to independent audits, and commitments are renewed on an annual basis." For more information, visit http://www.leapingbunny.org.

Show all matching products. 
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People for the Ethical Treatment of Animals (PETA)

PETA Animal Treatment Assessment

Indicates the manufacturer of this product is on the People for the Ethical Treatment of Animals (PETA) "Does Not Test on Animals” List. According to PETA, this list includes companies that have stated they do not “conduct any animal tests that are not required by law,” either by signing PETA’s statement of assurance or provided a “statement verifying that they do not conduct or commission any non-required animal tests on ingredients, formulations, or finished products and that they pledge not to do so in the future.” 
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RiskMetrics Group

ISO 14001

Company rating on whether its facilities have been certified under the International Organization for Standardization (ISO) 14001. Certification means the company meets ISO environmental management standards, which require a commitment to minimizing environmental impact and improving environmental performance. To learn more visit http://www.iso.org. Rating is relative to other companies in the same industry.

Show all matching products. 
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Climate Counts

Climate Counts: Striding
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According to Climate Counts, this company is striding in the race to address climate change.
Climate Counts is a non-profit campaign that scores companies annually on the basis of their voluntary action to reverse climate change. The Climate Counts Company Scorecard helps people vote with their dollars by making climate-conscious purchasing and investing choices that put pressure on the world’s most well-known companies to take the issue of climate change seriously.

Launched by organics pioneer Stonyfield Farm, Climate Counts believes everyday consumers can be the most important activists in the fight against global warming. Climate Counts has currently evaluated 106 companies—representing over 3000 different brands—in thirteen major consumer sectors with plans to expand the number of companies and sectors soon.

Climate Counts use a 0-to-100 point scale and 22 criteria to determine if companies have:

· Measured their climate “footprint” 

· Reduced their impact on global warming 

· Supported (or suggest intent to block) progressive climate legislation 

· Publicly disclosed their climate actions clearly and comprehensively 

Learn more at http://www.climatecounts.org/scorecard_overview.php.

Show all matching products. 
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